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Example - country ranking KDRP Industry

World market PPPP: xxxx in Mio €

Country Population GDP Potential in %
in Mio in Mrd $ Industry

2004 2005 2005

XXXX XX XXX XX
XXXX XX XXX XX
XXXX XX XXX XX
XXXX XX XXX XX
XXXX XX XXX XX
XXXX XX XXX XX
XXXX XX XXX XX
XXXX XX XXX XX
XXXX XX XXX XX
XXXX XX XXX XX
XXXX XX XXX XX
XXXX XX XXX XX
XXXX XX XXX XX
XXXX XX XXX XX
XXXX XX XXX XX
XXXX XX XXX XX
XXXX XX XXX XX
XXXX XX XXX XX
Belgium XX XXX XX
XXXX XX XXX XX
XXXX XX XXX XX
XXXX XX XXX XX
XXXX XX XXX XX
XXXX XX XXX XX
XXXX XX XXX XX
XXXX XX XXX XX
XXXX XX XXX XX
XXXX XX XXX XX
XXXX XX XXX XX
Europe XX
America XX
Asia XX
Others XX
World 100%
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Market Study Plasitic - Pressure-Piping-Products World ( PPPPW )
Examples - Valves, Fittings, Pipes and M+C Flow
Market potential plastic product groups in TEURO

Product groups in plastic Produktgruppen in Kunststoff TE
Ball Valves electric Kugelhahn elektromotorisch KS XXXXXX
Ball Valves PE hand operated Kugelhahne, handbetatigt, PE XXXXXX
Butterfly Valves electric Absperrklappen elektromotorisch XXXXXX
Butterfly Valves hand operated PP Absperrklappen handbetatigt PP XXXXXX
Butterfly Valves pneumatic Absperrklappen pneumatisch KS XXXXXX
Control Valves Regelventile KS XXXXXX
Diaphragm valves pneumatic Membranventile pneumatisch KS XXXXXX
Diaphragm valves PP hand operated Membranventile handbetatigt PP XXXXXX
Double Containment Doppelrohrsysteme KS XXXXXX
electrofusion fittings PE Elektroschweissfitting PE XXXXXX
fittings ABS Fittings ABS XXXXXX
fittings PVC-U Fittings PVC-U XXXXXX
flanges Flansche KS XXXXXX
M+C flow Meters M+R SchwebekdrperdurchfluBmesser XXXXXX
multilayer pipes Rohre Multilayer -Verbund (nur IS, VS) XXXXXX
pipes ABS Rohre ABS XXXXXX
pipes PE Rohre PE XXXXXX
plastic gate valves Schieberventil KS XXXXXX
plastic globe valves Sitzventile handbet. KS XXXXXX
plastic pumps Kunststoffpumpen XXXXXX
Pressure Regulator Valves Druckregelventile KS XXXXXX
Solenoid Valves Magnetventile KS XXXXXX
Wall Mounting Brackets Befestigungsklemmen KS XXXXXX

Total 64 product groups

T€ - Tausend EURO, (thousand EURO), KS - Kunststoffe, (plastics)

ABS - Polybutadien, PB - Polybuten, PE - Polyethylen, PFA - Perfluoro-Alkoxyalkan, PP - Polypropylen,

PVDF - Polyvinylidenfluorid, PVC-C - Polyvinylchlorid chloriert, PVC-U - Polyvinylchlorid
Rohre Multilayer -Verbund / PVC-C / PP-R - Einsatzschwerpunkt Haustechnik, hier nur IS und VS
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